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ABSTRACT RESULTS MATERIALS
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of different partners to make meaningful work in a
particular community”.2

The ROH does this work in an economically

deprived area of Essex called Thurrock, where it
has a direct positive effect from its production- 15
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OBJECTIVES & METHODS . I I
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OBJECTIVES ; 1 1 1 |IIus’rr0’red.m Figure 2 whgre surveys Mediun/bigh income
3 4 5 6 were restricted 1o specific areas of REFERENCES
Rating of Opera as Elifist the opera house. Fig. 2 - a hypothesised map of the socio-economic . - -
To Und?rSTond and compare what opera . Fig. 1 - Opera Elitism rating by number of responses, separated X arrangement of an opera house (my own figure). 'Sectors: Performing .GrTS' The Audience A.gency"
professionals and opera audiences perceive by attendance https.//www.theaudienceagency.org/evidence/s
about opera as an artform, especially seeking to ectors/performing-arts
accessibility, and diversity. other, London, UK.
Given the nature of the survey, the data set of this study is a rich source for many conclusions to be drawn. 3Bereson, R. (2013). The operatic state: Cultural
METHODS The main conclusions sugges’r: policy and the Opera House. Routledge.
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- For price justification, audience answers correlate strongly with ticket price, where higher ticket prices

. , o believe the price is less justified
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